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Sharing Information with the 
Public Through Social Media

Social Media allows the 
NRC to engage, inform 
and educate the public—in 
real-time, through multiple 
channels, and to reach a 
broader audience.

Since their introduction in 
2011, the NRC’s social media 
platforms have enhanced 
communication between 
the agency and the public 
by promoting a sense of 
common community, providing 
a unique venue for dialogue 
and providing a vehicle for 
plain language explanations of 
NRC activities. The agency is 
encouraged by the increase in 
subscriber and viewer rates.  

The NRC will continue 
to expand its use of 
social media with the 
introduction of Facebook 
in 2014 and continued 
efforts to assess the 
viability of additional 
platforms for the future.  
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