
NRC Blogging
http://public-blog.nrc-gateway.gov/

NRC Micro Blogging
https://twitter.com/nrcgov

NRC Digital Images
http://www.flickr.com/people/nrcgov

RSS Feed
http://www.nrc.gov/public-involve/listserver.html#rss

NRC Video
http://www.youtube.com/user/NRCgov

Public Affairs—Sharing Information through Social MediaOffice of Public 
Affairs

Where are we now?
Social Media allows NRC 
to better engage, inform 
and educate the public—in 
real-time, through multiple 
channels, and to reach a much 
broader audience.

NRC uses WordPress® to publish a blog that 
features different topics of interest to inform 

the public and generate conversation, 
dialog and comments with the public.

Twitter provides a channel for NRC 
announcements for such items as press releases, 
blog post, meeting notices, new report updates 

and other real-time snippets of information 
that may be retweeted by followers.

YouTube is a channel that allows NRC to publish 
existing and newly created videos that feature 
brief topics of interest to inform and educate 
the public.

NRC uses Flickr to publish photos and graphics 
that raise awareness of the agency’s activities and 

visual content such as historical photos. 
It allows the public to easily browse, view 
and download images.

RSS, Really Simple Syndication, is an easy 
way to keep up with your favorite news and 
information.

USE OF SOCIAL MEDIA BENEFITS

•	 Strengthen sense of community and 
engagement between NRC, stakeholders 
and the public.

•	 Foster broader public engagement 
using new media channels to establish 
relationships with a wider public audience.

•	 Facilitate constructive on-line discussions 
and collaborations on topics of interest.

•	 Disseminate ideas through broad 
community exchange.

•	 Potential benefits in training and recruiting.
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